
Where Strategy Meets Execution

WAY

Building Best-Practice Marketing Programs

 1. Set Your Marketing Plan

 5. Measure Effectiveness / Reporting

 2. Set / Evolve Your Brand

 6. Optimize Tactics / Adjust Budget Allocations

  4a. Your Marketing 

Automation and 

CRM Software

 4e.  Sales Support

Outbound Calls,  

Inbound Calls,  

Sales Collateral  

and Resources

  4g. Offline / Traditional 

Advertising

Direct Mail, Trade Magazines, 

Radio / TV, Newspaper, 

Billboards

  4h. Paid Search /  

Online Advertising 

LinkedIn, Facebook, Pintrest, 

Weather Network, Google, 

Twitter, Bing, Etc.

 4b. Email Marketing  4c.  Social Media

LinkedIn, X, TikTok, YouTube, 

Facebook, Instagram,  

Reddit, Etc.

 4d. Content Development

Stories, Case Studies,  

Articles, Videos

  4f. Natural Search /  

SEO and AI SearchWEBSITE
Your 24 / 7 Sales Team

Traffic

Traffic

The 6P Way is more than a checklist—it’s a proven marketing system. At its heart is a high-performance engine powered by your website and the key 

tactics that drive attention and action. Surrounding that are essential strategic and measurement layers: planning, branding, analytics, and optimization. 

This flexible, proven model helps you align your marketing efforts, spot opportunities faster, and build a program that evolves with your business. Used 

by dozens of growth-focused organizations across Canada, this methodology is the backbone of every successful marketing program we help our clients 

with—and the reason clients stay with us year after year.

Contact us: 1.888.285.5818  //  hello@6pmarketing.com
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